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U.S. business travel spending
will rise 5 percent in 2011 to
$239.3 billion as an
improving economy and
stronger profits encourage
personal meetings and group
trips, a National Business
Travel Association study

Travelers will be competing for
fewer airline seats

showed. That would be the
second straight annual jump
in spending, following an
estimated 2.3 percent
increase in 2010.

Companies are once again
recognizing the value of
face-to-face meetings with
customers, prospects, part-
ners and colleagues to build
relationships and increase top
-line sales.

Business travel growth in
2010 was fueled by higher-
than-expected GDP, stronger
exports and very strong
corporate profits.
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Grow 5%

Economy Strengthens

International travel from the
U.S. should remain strong
through 2012, in particular,
due to robust export markets.

That being said, travelers will
be competing for fewer airline
seats (and thus higher
airfares) at the same time as
new security measures and
travel disruptions that may
cause a trickle-down effect on
travel convenience and
comfort. According to a USA
Today forecast, eight major
factors will shape business
travel in the coming year:

Clashing supply and
demand — With airplane load
factors already exceeding
80%, more travelers will
mean more crowded airplanes
and a likely rise in airfares.
Domestic airfares are antici-
pated to rise 2-6% and
international business class
fares 3-7% in 2011. Hotel
room rates are anticipated to
rise nearly 4%. On a brighter
note, car rental prices are ex-
pected to drop about 2%.

Rising Oil Prices- Oil Prices,
which affect jet fuel prices,
are currently in the $90 per-
barrel range and are expected
to top $100 in 2011. When
oil topped $100 in 2008,
many airlines added fuel sur-
charges and some cut

capacity, adding to the
airline seat capacity woes.

Fallout from airline
consolidation- Mergers with
Delta and Northwest,
Continental and United,
Airtran and Southwest are
reshaping the air travel
landscape for U.S. business
travelers. More consolida-
tion could be in the works
for 2011 as American
Airlines, as well as smaller
airlines, continue to hunt for
acquisition partners. In
general terms, mergers
generally lead to capacity
cuts and decreased price
competition.

(continued on page 2)
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More ancillary fees- The world’s
airlines collected $22.6 billion in
ancillary revenues in 2010 with $6.7
billion going to major U.S. airlines.
Although much of the revenue is a
result of higher checked-baggage

The world’s airlines collected
$22.6 billion in ancillary
revenues in 2010.

fees, much of the increase comes
from new fees like Continental’s
“fare lock” that allows a traveler to
hold a seat at a specific price for up
to a week, priority boarding,
preferred seats or unaccompanied

minor fees.

Airlines missing from big name
travel websites- while travel agencies
aggregate all airline content in their
Global Distribution System (GDS),
airlines are trying to lure travelers to
their own websites to prevent them
from price-shopping other carriers.
Recently, American Airlines removed
its inventory from Orbitz.com and
Expedia.com and Delta pulled its
inventory from a couple of smaller
online travel sites. The good news is
that agencies still have all content via
the GDS system so you have access to
comprehensive content. If using the
above-named sites, you are denied
access to major airlines and their
schedules and fares. Even more
reason to use a travel agent!

Security Hassles- with heightened
security measures as a result of
terrorist threats and breaches in airport
safety standards, 2011 will bring even
greater restrictions and more invasive
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screening procedures every time a new
threat is perceived.

Fewer alternatives for stranded trav-
elers- With fewer empty seats and air-
lines to choose from, any travel disrup-
tions cause a trickle-down effect in try-
ing to re-accommodate stranded
travelers.

Return of the experts- Blame it on the
Internet: with all the confusing and
often misleading information about
travel, more travelers than ever are
looking to professional travel consultants
not only for in-depth information but as
a “lifeline” when they become stranded
and are unable to get through to the
airlines or a travel web site call center.

Real Loser in AA Distribution System: ticket buyers

American Airlines’ effort to
distribute its own fare information
system may evoke some ho-hums
from travelers: just another tech
battle. But maybe not this time.

The real loser, analysts say early in
this battle, is anyone who buys airline
tickets.

American Airlines, Orbitz, Expedia
and other smaller online agencies as
well as travel pundits are passing the
blame around. American touts its
direct-distribution system as a way to
provide consumers with greater
access to their fares and schedules.
But the online agencies argue that by
providing fewer ways to compare AA
fares against their competition makes
it harder for the consumer to find the
best deals. The airline’s fare listings
have already disappeared from online
travel booking sites like Orbitz,
Expedia, CheapOAir.com,
OneTravel.com and BookIt.com.
Other online sites, as well as travel

agencies’ GDS systems are in
American’s crosshairs.

If you go directly to an airline’s web

site to shop for a fare, what you miss is

that many times a lower fare can be had

by flying one airline one way and an-
other airline back home. Or you may
overlook a lower fare in the
increasingly complex maze of
comparison shopping and going from
one site to another. Not only is this

time-consuming and inefficient, but it
will also result in added costs to the end

-user and will be detrimental to airline
customers, travel agencies and
consumers.

The Business Travel Coalition, a group
that represents corporate travel
managers, criticized American’s
decision, saying consumers will be

better off if American loses its battle

with the online agencies. “The stakes
in this conflict are clear: either an
improved airline industry and
distribution marketplace centered

around the consumer or one that
subordinates consumer interests to the
self-serving motivations of individual
airlines endeavoring to impose their
wills on consumers and the other
participants in the travel industry,”
coalition chairman Kevin Mitchell
said in a statement. “Single-supplier
direct connection proposals, like the
one advanced by American Airlines,
can cause massive fragmentation of
airfares and ancillary fees, depriving
consumers of the ability to compare
the total cost of air travel options
across all airlines.”

The real loser, analysts say is
anyone who buys airline tickets
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Delta Air Lines has started
an online auction that
tweaks the concept of
Priceline.com. Instead of
bidding how much they

JPAGE 3

MAUPIN EXPRESS

Overbooked? Delta says name your price

Allows a passenger to name
their own compensation for
being inconvenienced

will pay for a flight,
passengers bid how much
money they want for

being bumped from a
crowded or oversold plane.

Customers can bid on their
computers or at an airport
kiosk. The program,
which started online last
month, is believed to be an
industry first.

Delta takes the lowest bids
first and pays passengers
in “Delta Dollars”,

transportation vouchers that
can be used for future flights.
Since airlines spend millions
of dollars in compensating
bumped passengers, Delta

officials feel this system will

not only save them hundreds
of thousands of dollars but
also allow a passenger to
name their own
compensation for being
inconvenienced, especially
those who have flexibility in
their travel schedules.

Traditional travel agents finally getting their due

While the worst of the
Christmas and New Year’s
weather is behind us, but a long
winter ahead, there are plenty of
travelers all over the country
who are going to have
memories of the recent storms
that have wreaked havoc on
most every state in the nation.
Those memories will be good or
bad, depending on whether or
not they chose to use a travel
advisor.

In true “Planes, Trains and
Automobiles” fashion, there
were cancellations, rescheduled
departures, surly customer
service agents and even nights
spent on cots or airport benches
-dormitory style.

For some travelers, do-it-
yourself booking is losing its
luster. A study by Forrester
Research found that almost one
-third of respondents to a recent

survey who booked their
trips online said they’d be
interested in trying a
traditional travel agent next
time. That number is up
from 23 percent as recently
as 2008.

For some travelers,
do-it-yourself booking
is losing Its luster.

Recently, a frustrated
traveler contacted Maupin
Travel after initially
scheduling his flight directly
on an airline’s website. He
was very upset that he could
not reach a live agent in an

attempt to change his flight
plans due to the winter storms
in the Northeast and
wondered if we could help.
Although our agent could not
offer much consolation (other
than a sympathetic ear) since
we are not able to access
itineraries that are originated
elsewhere, we were able to
offer him a one-way fare that
was suitable to him and
allowed him to get home and
deal with the airline after-the-
fact. He concluded his phone
call by saying “you’ve made
me a convert. [’'m using you
the next time I travel.”

Hats off to travel agents all
across the globe. The
mainstream media is finally
giving agents the recognition
they deserve.

N
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Terminal 1 plans underway for
a major renovation

Renovations at RDU Airport Continue on Schedule

Walk into Terminal 2 today and
you can clearly see that con-
struction is nearing

completion on Phase II. For the
first time, passengers are getting
a glimpse of what’s to come
when Terminal 2 is completed
January 23, just prior to the
NHL All-Star Game and festivi-
ties

January 27-30.

Terminal 2 will contain a total
0f 920,000 square feet, nearly
three times larger than the Ter-
minal C it replaced. It will ac-
commodate up to 11.4

million passengers a year. The
Phase 2 portion consists of
370,000 square feet of space or
roughly 40% of the total pro-
ject. The newest phase will
handle Continental and US Air-
ways flights and be known as
Concourse D or the South Con-
course. There will be 13 shops

and restaurants, one ticket-
ing island, three security
checkpoints and two bag-
gage claim carousels in the
most recent addition to Ter-
minal 2. The current portion
of Terminal 2 that has been
open since October, 2008
contains American Airlines
(including American
Eagle); Delta; United; Air
Canada and Midwest Con-
nect and is known as Con-
course C or the North Con-
course. It has 19 gates, 24
shops and restaurants, two
ticketing islands, seven
security checkpoints and
three baggage claim carou-
sels.

Some of the new shops and
restaurants that will be part
of the new addition include
local favorites such as
Jason’s Deli, Five Guys &

Maupin Travel International Cell Phone Offer

Maupin Travel is pleased to
announce that we now can
offer International cell phones
that you can purchase or rent
for use when you are traveling

Considerably lower rates than
the usual network providers

abroad. The rates to purchase,
rent and use are considerably
lower than the usual network
providers and work well in over
200 countries with no monthly
fees or contracts. You just pay
for the calls that you make and
when not in use simply keep your
phone with your passport for
your next trip abroad. So whether
you are traveling through Austra-
lia and New Zealand, cruising the
Caribbean or taking in the Royal
Wedding festivities in Europe
this April, you can stay in touch
with your family and friends
back home at reasonable rates.

For more information contact
Sandy Gower:

Phone: (919) 832-5550

scgower@maupintravel.com

MAUPIN EXPRESS \

Carolina Vintages. Shop-
ping options will include
Brighton Collectibles,
Brooks

Brothers, PGA Tour Shop,
Pylones and CNBC News.

As for Terminal 1 (formerly
known as Terminal A and
B), plans are underway for a
major renovation there, as
well. In September, those
plans took a major step
forward with the selection of
a construction manager and
included in the plans will be
an airport club that will not
be affiliated with any par-
ticular airline but will instead
serve all airlines housed in
Terminal 1. This will be a
service offered by the RDU
Airport Authority and will
involve various membership
plans, including day passes
and annual memberships.

o

okay in touch
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American Airlines- AA and JetBlue
have launched a reciprocal frequent
flyer agreement effective November
18, which allows members of the AA
AAdvantage program and JetBlue’s
TrueBlue customer loyalty program to
earn each other’s points, whichever
are preferred. Also, American and
JetBlue customers are now able to
book AA and JetBlue connecting
itineraries through travel agencies’
GDS systems or on AA.com.

Delta Airlines- Delta continues to
increase its presence at RDU Interna-
tional Airport with its January 12
announcement that it will begin
non-stop service to Albany, NY and
Providence, R.I. on April 1 using a
CRJ-200 aircraft. On May 1, they
will also resume their seasonal non-
stop service to Los Angeles Interna-
tional Airport (LAX) with one flight
daily on Thursdays, Fridays and
Sundays. On June 9, the airline will

codes for other cities:

ABE-Allentown/Bethlehem/Easton, PA
ALE-Alpine, Texas

ARM-Armidale, New South Wales, Aus-
tralia

BAD-Barksdale AFB, Louisiana
BOB-Bora Bora, French Polynesia
BOO-Bodo, Norway
BRO-Brownsville, Texas

(South Padre Island)

BUD-Budapest, Hungary

CIA-Rome, Italy

DAD-Da Nang, Vietnam
DAM-Damascus, Syria

DUD-Dunedin, New Zealand
EAR-Kearney, Nebraska
EAT-Wenatchee, Washington
FAQ-Freida River, Papua New Guinea
FUN-International Tuvalu
GPS-Galapagos Islands, Equador

N

Other Airline News

resume a full daily schedule to LAX.

In addition to the new flights noted
above, Delta will also be increasing their
service to Columbus, OH to 2 flights per
day on March 11 and will begin offering
a 2-class product on all RDU-Boston
flights on April 11.

Southwest Airlines- The largest carrier
at RDU had announced in the Fall 2010
that it planned to buy AirTran for $1.4B
in cash and stock. Currently, both
carriers are still trying to gain govern-
ment approval to complete their merger.
Both airlines have received a customary,
second request for information from the
U.S. Department of Justice, which is
reviewing the merger to see if it will be
given DOJ clearance. The transaction
still has to be approved by AirTran share-
holders and the DOJ. The transaction is
expected to close in the first half of 2011
after all approvals have been granted.

On another note, Southwest, which has

GRR-Grand Rapids, Michigan
GUM-Guam, Guam

HAM-Hamburg, Germany
HEL-Helsinki, Finland

HLP-Jakarta, Indonesia
INC-Yinchuan, China

JOG - Yogyakarta, Indonesia
LAF-Lafayette, Indiana
MAD-Madrid, Spain
MAN-Manchester, England
MBA-Mombasa, Kenya
MLB-Melbourne, Florida
MOB-Mobile, Alabama
MOM-Moudjeria Mauritania
MRS-Marseille, France
ONO-Ontario, Oregon

PIE-St. Petersburg/Clearwater, Florida
POP-Puerta Plata, Dominican Republic
RAP-Rapid City, South Dakota
ROT-Rotura, New Zealand

.

MAUPIN EXPRESS

achieved the reputation as the low-cost
leader when it comes to airfares, may
actually be losing that crown to other
mainline carriers. Many travelers either ask
for or go to Southwest Airlines’ website
under the assumption that they have the
cheapest fares. But according to a Univer-
sity of California study in 2007, South-
west’s last-minute fares are 8.5 percent
higher than those of the other major airlines
in the U.S. As for advance purchases,
Southwest is only 2.7 percent below the
major domestic carriers. However, on
January 7, Southwest raised their fares by
$4-$10 roundtrip based on flight distance.
Most U.S. carriers soon matched within
days of that fare hike. With Southwest’s
participation in the fare hike, it virtually
assures that the recent price hikes will stick.

Rising fuel prices and greater demand are
pushing fares higher. Airlines have also
been renewing domestic peak travel
surcharges between $10-$30 roundtrip for
2011 travel.

In Conclusion....Some Travel Humor You Might Enjoy

Rick Searney, a noted travel website CEO, recently had a funny piece about airport codes recently. “Most of you fliers out there
are familiar with JFK, LAX and DFW, the airport codes for New York’s Kennedy, Los Angeles International and Dallas Ft.
Worth. But how many of you have flown to FAT? Yes, the airport code for Fresno, CA. Luckily, residents there have a sense of
humor; instead of bemoaning their designated airport code, they celebrate it. The airport’s website sells souvenirs including
t-shirts and caps emblazoned with the letters in bold print. But take a look at these humorous or sometimes outrageous airport

SHE-Shenyang, China
SIN-Singapore, Singapore
SIT-Sitka, Alaska

SOB-Keszthely, Hungary
SOW-Show Low, Arizona
SUE-Sturgeon Bay, Wisconsin

TAP - Tapachula, Chiapas, Mexico -
Tapachula International

TIP-Tripoli, Libya

TLC-Toluca, Mexico
TOY-Toyama, Japan

VAN-Van, Turkey

WIN-Winton, Queensland, Australia
WOW-Willow, Arkansas
YAK-Yakutat, Alaska
YEA-Edmonton, Alberta Canada
YTD-Thicket Portage, Manitoba, Canada
YUM-Yuma, Arizona

ZAG-Zagreb, Croatia
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Maupin Travel, an affiliate of BCD travel (the world’s third largest travel

{%I.‘m\ D ] . T 1 consortium), is one of the largest and most respected travel management
m”‘ﬂ auln rave companies in the Carolinas with four office locations and over 40 employ-

Since 1979

ees in the Research Triangle region of North Carolina. A veteran owned

and operated company, Maupin Travel was founded by President Tony

MAUPIN TRAVEL Maupin in 1979. Maupin Travel continues to provide leading-edge
business and leisure travel solutions for hundreds of organizations over
30 years later.

2501 Blue Ridge Rd., Suite 425

Raleigh, NC 27607 Maupin Travel prides itself on its innovative technology backed by highly-

experienced, trustworthy and proactive travel counselors who are commit-

Phone: 919-821-2146 ted to exceeding your expectations. Whether it is business travel, meeting
Fax: 919-829-0232

Editor: Al Baldy
Designer: Susan Claypoole priority. By investing in employee training and superior technology,

or a much-needed vacation, service excellence is Maupin Travel's #1

Maupin Travel fulfills its mission to deliver professional travel services
BCﬁ.. travel providing the greatest possible value at the least possible cost. Maupin

A Virtuoso Agency e Travel is ready to help you save more on your travel costs and enhance

your travel experience. Contact us today to attain the best value for your

travel dollar.

(r
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Special Offerings for Maupin Travel Clients!

FastPark & Relax for Rewards Program:  national car Rental-Complimentary Emerald Club Express-Service:
Corporations or individuals who may not
have not signed up this limited time of-
fer can visit www.fastparkandrelax.com
and enroll in the program using
promotional code 0941207 and receive
a variety of benefits in addition to a
special parking rate of $3.64 + tax

($4.00 per day total). This special rate :
also provides the following benefits: Call us and let us create a dream vacation for you. Call any of our

destination travel specialists at our vacation travel centers:

Bypass the counter, choose your own car exclusively from the Emerald Club
Aisle, obtain an e-receipt for quick check-out upon your return, obtain the most
competitive rates in the industry

Click the following link to enroll in the program:
www.nationalcar.com/offer/maupin

¢ Earn points for Free Parking

*  Ticketless Entry and Exit Cameron Village Office Meadowmont Village Office
Raleigh Chapel Hill

¢ Free Shuttle to/from RDU
Airport (919) 832-5550 (919) 967-8888

¢ Luggage Assistance/Car mmmoundoux@maupintravel.com kkfehr@maupintravel.com
services

¢ Complimentary Newspaper Preston Corners Office
and bottled water Cary

¢ 24/7 Access in a Safe, (919) 380-0878

Secure, Covered Lot
kagarr@maupintravel.com



http://www.fastparkandrelax.com�
http://www.nationalcar.com/offer/maupin�
mailto:mmmoundoux@maupintravel.com�
mailto:kkfehr@maupintravel.com�
mailto:scgower@maupintravel.com�

	U.S. Business Travel to Grow 5% in 2011 as Economy Strengthens 

	Points of 

	Interest:

	Inside this issue:

	Maupin Travel

	Maupin Express

	“The latest travel news for business travelers on the go!” 

	Winter 2010—2011

	Volume 1   Issue 41

	Travelers will be competing for fewer airline seats

	Page #

	Volume 1   Issue 41

	The world’s airlines collected $22.6 billion in ancillary 

	revenues in 2010.

	The real loser, analysts say is anyone who buys airline tickets

	Page #

	Maupin Express

	For some travelers, 

	do-it-yourself booking 

	is losing Its luster.

	Allows a passenger to name their own compensation for being inconvenienced

	Page #

	Maupin Express

	Terminal 1 plans underway for 

	a major renovation

	Considerably lower rates than 

	the usual network providers

	Page #

	Maupin Express

	Maupin Travel



<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /None

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (sRGB IEC61966-2.1)

  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Error

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /CMYK

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness true

  /PreserveHalftoneInfo false

  /PreserveOPIComments true

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages true

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 300

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages true

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 300

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages true

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile ()

  /PDFXOutputConditionIdentifier ()

  /PDFXOutputCondition ()

  /PDFXRegistryName ()

  /PDFXTrapped /False



  /CreateJDFFile false

  /Description <<



    /BGR <>

    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>

    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>

    /CZE <>

    /DAN <>

    /DEU <>

    /ESP <>

    /ETI <>

    /FRA <>

    /GRE <>



    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)

    /HUN <>

    /ITA <>

    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>

    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>

    /LTH <>

    /LVI <>

    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)

    /NOR <>

    /POL <>

    /PTB <>

    /RUM <>

    /RUS <>

    /SKY <>

    /SLV <>

    /SUO <>

    /SVE <>

    /TUR <>

    /UKR <>

    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /ConvertColors /ConvertToCMYK

      /DestinationProfileName ()

      /DestinationProfileSelector /DocumentCMYK

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure false

      /IncludeBookmarks false

      /IncludeHyperlinks false

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles false

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



